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Item 3



Agenda
Award Results C1 & C2 
 Past Activities & 

Accomplishments 
Outreach Strategy for 

Remaining Packages

2



Contract 1 – Airside Construction & Apron Work:
Reporting

Period
Contract  
to Date

Packages Awarded 13 52

Value $ 45.3 m    $ 167.8 m  
Small Business Opportunity $ 14.6 m    31% $ 46.7 m     28%
Small Business Participation $ 13.4 m     28% $ 36.6 m     22%
Local Business Participation $ 35.4 m     78% $ 148.1 m   88%

Trades: Exterior Façade, Exterior Framing, Roofing,      
Baggage Handling, Elevators ,Security

/ Special Systems/ Misc Steel

Awards

3



Reporting
Period

Contract 
to Date

Packages Awarded 46 86
Value $71.8 m    $116.5 m      

Small Business Opportunity $22.6 m     31% $ 32.7 m         28%
Small Business Participation $22.6 m     31% $ 32.6 m         28%
Local Business Participation $66.7 m     92% $108.3 m        93%

Trades: All trades have been awarded for this contract

Awards
Contract 2 – Landside Construction & Smart Curb:
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Activities & Accomplishments
Contract 1     
• Conducted 4 Small Business “ Team Building Events”  
• January, February and March.
 4 packages available
 Over 100 subcontractors attended

Online Training & Education Program
 17 online tutorials completed
Over 2000 views since launch Dec/2010
 Tutorial topics include: 
 The Public Works Process
 Subcontracting Opportunities
 Bid Documents
 OCIP: Owner Controlled Insurance Program
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Outreach Strategy
• Contract 1 

– Over 20 packages remaining
– Valued at $52 Million
– Awards based on Best Value criteria

• Minimum of 5 short listed Primes
• Team Building events- Primes meet potential    

subs
• 5% of award criteria based on local participation 
• 20% of award criteria based on small  

business participation
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Questions?
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